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THE EXCEPTIONAL IMAGE OF LVMH AMONG STUDENTS 

 

In 2016 LVMH was for the 11th consecutive year ranked the most 

attractive employer in France among students at top business and 

management schools in the Universum France survey. This top ranking 

recognizes an ambitious Human Resources policy nourished by a unique 

ecosystem of people whose passion for their Maison and their work 

figures at the heart of our success.  

The ranking is based on responses from over 43,000 students at 127 

universities. The students were won over by the diversity of our 

businesses and métiers, by the Group’s impressive number of prestigious 

companies, and by our geographic reach. The preference expressed by 

these talents of tomorrow makes LVMH the uncontested leader in terms 

of employer attractiveness.   

LVMH also topped the list of preferred employers in the Trendence 2016 

survey of business school students. The Group has held the No. 1 

position for the past six years in this ranking, which covered 13,000 

management students this year.  

A recent survey by WWD recognized LVMH as well. The magazine 

asked over 400 students at U.S. and European fashion and merchandising 

schools, along with 2,000 followers on the magazine’s social networks, 

to choose the most desired company to work for in fashion. Respondents 

ranked LVMH number two.  

“The world leader in luxury, LVMH has reaffirmed its ability to attract 

and develop recent graduates. We are very proud of this continued 

confidence, which motivates us to do even more. Talented people have a 

choice of employers, and we strive every day to create a stimulating, 

international working environment inspired by the strong, tangible values 

of creativity and innovation, entrepreneurial spirit and excellence. 

Students clearly recognize that our ecosystem of 70 Houses is uniquely 

rich in this regard,” notes Chantal Gaemperle, LVMH Group Executive 

Vice President, Human Resources and Synergies. 
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