


SHARE OUR PASSION

The LVMH group is committed to 
preserving and nurturing the unique 
heritage of its Houses, some of them 
centuries old.   
This engagement is anchored in sharing 
and transmitting savoir-faire that is 
both the fruit of traditions, and the fresh 
starting point for continually renewed 
creativity. 

Sharing and transmitting expertise to new 
generations resonates with excellence and 
innovation, preparing the future of Houses 
dedicated to perpetuating the singular art 
de vivre they embody.  

Following on from the success of the previous editions, the Journées 
Particulières will continue to evolve, innovate and surprise. The 

third edition will take place on 20th, 21st and 22nd May in more than 
50 locations across Europe. Revealing a rich heritage normally 

inaccessible to the public, LVMH Group is proud to showcase its 
savoir-faire, its creations and its people.

Sharing and transmitting also valorize 
and allow a broad public to discover the 
heritage, métiers and talents behind 
exceptional products. 

The third edition of Les Journées 
Particulières marks a new step in this 
commitment to sharing and openness. 
Thanks to this initiative, the public is 
invited to see what goes on behind the 
walls, passing through the looking glass 
to better understand the passion and 
creativity of the men and women of the 
LVMH Group.
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A new theme: knowledge sharing and 
transmitting. After “Perfection of Artistry” 
in 2011, and the look behind-the-scenes 
of designer sites in 2013, the Houses have 
come up with events and journeys on 
the topic of knowledge sharing. Those 
attending the Journées Particulières will be 
able to visit brand-new master classes with 
the Group’s designers and craftsmen, or 
get involved in Do It Yourself workshops. 
All while using new digital possibilities, 
such as an enhanced editorial line, a new 
partnership with Instagram, an updated 
“social wall” for a remote experience of the 
three days, as well as improved support for 
internet users to help them plan their visits 
better.

The European dimension of the Journées 
Particulières is expanding, with additional 
events throughout France as well as across 
Europe, including: Italy, Spain, the UK, 
Switzerland and Poland. In addition to 
Paris and the surrounding area, the cities 
of London and Rome are becoming major 
attractions. London is home to Thomas 
Pink, joined this year by the women’s 
footwear designer Nicholas Kirkwood,  
the digital platform Nowness and De Beers 
Diamond Jewellers. Rome showcases  
the historic Acqua di Parma, Bulgari and 
Fendi – the latter revealing for  
the first time the monumental Palazzo 
della Civiltà Italiana, a magnificent listed 
building home to its head office  
in the heart of the Eternal City. The Italian 
boom is further illustrated by two new 
locations: the Berluti factory in Ferrara 
and the Loro Piana spinning facility  
in Roccapietra. Lastly, Swiss visitors  
will be able to discover La Fabrique  
du Temps, Louis Vuitton’s watchmaking 
division near Geneva.

This third edition of the Journées 
Particulières brings together 40 Houses, 
opening the doors to more than 50 
exclusive locations. Newcomers to the 
operation include: in France, Parisian 
companies FRED and Moynat, the Louis 
Vuitton Foundation – designed by the 
architect Frank Gehry, the Louis Vuitton 
workshops in Sainte-Florence and the 
Guerlain La Ruche skincare and make-up 
manufacturing site. And as for wine and 
spirits companies: Moët & Chandon’s Fort 
Chabrol opens its doors for the first time, 
along with the Veuve Clicquot Ponsardin 
Oenology room and the Domaine du Clos 
des Lambrays tasting room in Burgundy.

A EUROPEAN RENDEZ-VOUS
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The birthplace of the LVMH Group plays host to most of the events  
in the Journées Particulières programme. After the success of the first two 
editions, it is now a noteworthy and eagerly awaited experience, both  
for the public and for the Houses themselves, more and more of whom  
are seizing this rare opportunity to showcase their savoir-faire.

FRANCE, A STRONG TRADITION

With more than twenty Houses taking 
part, the Journées Particulières offer 
a unique Tour de France – a unique 
opportunity to take in the heritage 
and traditions of the Group’s brands. 
For Dior, Givenchy, Berluti, FRED 
and Chaumet, the journey stops off in 
exclusive townhouses. The tour then 
heads to the historic Le Bon Marché 
store – and its Grande Épicerie – on the 
left bank. Visitors travel on to the Louis 
Vuitton Foundation and the Jardin 
d’Acclimatation, deep in the heart of the 
Bois de Boulogne. Not far from there, 
following the loop of the Seine, the tour 
comes to the Louis Vuitton workshops in 
Asnières, the company’s birthplace and  
the site where its finest pieces are 
produced, where they will open the doors 
to their savoir-faire.

Setting course for the south-west, visitors 
will discover Chartres and Cosmetic Valley 
where Guerlain has opened the industry’s 
most modern manufacturing site.  
They will then head to Vendée  
and the Louis Vuitton workshop  
in Sainte-Florence, then to the Cognac 
vineyards where Hennessy is offering 
an unprecedented experience, before 
reaching the lands of the finest Bordeaux 
vintages and the Château d’Yquem and the 
Château Cheval Blanc. Moving onward to 
the East, through the Champagne region, 
now listed as a World Heritage site by 
UNESCO, they will discover its oldest  
and most prestigious Houses: Ruinart,  
Dom Pérignon, Krug, Veuve Clicquot 
Ponsardin and Moët & Chandon, before 
completing their journey on Burgundy’s 
Route des Grands Crus in the Clos  
des Lambrays vineyard.
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WHAT’S NEW FOR 2016?

SOME OF THE HIGHLIGHTS... 

•  The FRED boutique on Rue de la Paix, designed in the image of the legendary 
jewellery designer.

• The Moynat boutique and studio-workshop.

• Clos des Lambrays and its vineyards on Burgundy’s Route des Grands Crus. 

•  The Louis Vuitton Foundation, its collections and exhibitions, in the heart  
of the Bois de Boulogne, in the elegant building designed by Frank Gehry.

•  The Thomas Pink boutique on rue François 1er – the unofficial embassy  
of English elegance in Paris.

•  La Ruche, in Chartres, Guerlain’s ultramodern production site in the heart  
of Cosmetic Valley.

•  The House of Krug in Reims and the savoir-faire that governs the creation  
of its champagnes.

•  Fort Chabrol, the first École Pratique de Viticulture founded  
by Moët & Chandon at the beginning of the 20th century, listed as  
a historic monument.

•  The legendary Dom Pérignon cellars of the Pavillon des Dames de France.

•  The Louis Vuitton workshop in Sainte-Florence, Vendée – a symbol of the 
successful alliance between the oldest leatherwork traditions and the most 
cutting-edge technologies.

•  The Thomas Pink master class on the art of making a tailored shirt. 

•  The gastronomic workshops of the Grande Épicerie de Paris. 

•  A new exhibition entitled ‘Next Stop Hennessy: a dialogue between heritage  
and contemporary art’. 

•  The exciting Erwin Olaf exhibition at Ruinart. 

•  The Veuve Clicquot Ponsardin master class in the Oenology room.

•  A guided tour of the secrets of the Jardin d’Acclimatation.
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ITALY, A HERITAGE LIKE NOWHERE ELSE IN THE WORLD

A tradition of excellence, creation, innovation and heritage: the founding 
themes of the Journées Particulières find great resonance in Italy where,  
for this edition, the Houses of the LVMH Group have chosen to open up new 
and exclusive locations to the public.

The heart of the 2016 Journées 
Particulières in Italy lies in Rome, where 
three Houses will open their doors to 
some of the Eternal City’s most beautiful 
locations and palazzi: Via Condotti in 
the historic Bulgari boutique, in two of 
Fendi’s luxurious palaces, and Piazza 
di Spagna, at Acqua di Parma. The tour 
takes a quick detour through the stunning 
Tuscany countryside, for a visit to the Villa 
di Granaiolo, a treasure of Emilio Pucci’s 
heritage, which welcomes and celebrates 
talent in fashion, design and the arts.

Going back up towards the Pô valley, 
visitors will discover the historic home 
of Italian footwear savoir-faire, with the 
Berluti factory in Ferrara, and the Louis 
Vuitton facility in Fiesso d’Artico, a few 
miles outside Venice. They will then head 
towards the foothills of the Alps where, 
not far from Lago Maggiore, Loro Piana 
is taking part in the Journées Particulières 
for the first time by welcoming the public 
into its Roccapietra mill.
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•  The Palazzo della Civiltà Italiana, until now closed to the public, has been fully 
restored by Fendi, which set up its headquarters there in 2015. 

•  Loro Piana in Roccapietra, the undisputed master of cashmere, which is 
showcasing the art of producing the most beautiful textiles from the finest and 
rarest materials.

•  The Berluti factory in Ferrara, where the Parisian House protects and develops 
its boot-making savoir-faire through the Academy it founded in 2015. 

•  The Acqua di Parma boutique in Rome.

•  The panoramic view of Rome from Fendi’s Palazzo della Civiltà Italiana. 

•  The Taylor Room in the historic Bulgari boutique on Via Condotti, Rome. 

•  The splendour of the Villa di Granaiolo,  the 16th century Tuscan residence, 
which has been in the Pucci family since it was built.

WHAT’S NEW FOR 2016?

SOME OF THE HIGHLIGHTS... 
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SWITZERLAND, A JOURNEY INTO THE LAND  
OF LUXURY WATCHMAKING 

Switzerland is to luxury watchmaking what France is to high fashion: an 
unmissable destination for discovering the finest creations, embodying an 
ongoing quest for aesthetic and technological innovation and unique savoir-
faire passed down through the generations.

From the banks of Lake Geneva to Lake 
Neuchâtel, the Swiss route of the Journées 
Particulières snakes across Alpine valleys 
steeped in with watchmaking tradition, 
stopping off at three prestigious Houses 
along the way: Hublot, TAG Heuer and the 
watchmaking division of Louis Vuitton. 
Each, in its own way, embodies an aspect 
of this great Swiss tradition. From north 
to south, this watchmaking tour begins 
in La Chaux-de-Fonds, the home of TAG 
Heuer and its museum, retracing the 
saga of this trailblazing House which 
this year is celebrating 100 years of the 

Mikrograph, the first chronograph with 
precision of 1/100th of a second. Further 
south, near to Geneva, we find Nyon and 
the historic Hublot factory, famous for 
its art of fusion – a unique approach that 
combines traditional handiwork, cutting-
edge technology and unusual materials. 
Then comes Meyrin, just outside the 
capital of French-speaking Switzerland, 
and Louis Vuitton’s La Fabrique du Temps, 
a state-of-the-art watchmaking facility 
that celebrates the marriage of travel 
and time, while nurturing tradition and 
craftsmanship.
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•  Louis Vuitton’s La Fabrique du Temps, near Geneva – a high-tech enclave where 
craftsmen endeavour to marry the great watchmaking traditions of Switzerland 
with the brand’s characteristic art of travel.

•  The master class from the TAG Heuer master watchmakers including  
an augmented reality experience with an Oculus Rift headset. 

•  A visit to the Magic Gold foundry with an introduction to Hublot’s star alloy,  
as well as assembly workshops demonstrating the Unico movement.

WHAT’S NEW FOR 2016?

SOME OF THE HIGHLIGHTS... 

15
8



THE UNITED KINGDOM, A REAL BRITISH TOUCH

This third edition of the Journées Particulières is marked by an exceptional 
involvement of the LVMH Group’s British Houses, particularly in London, 
reasserting its position as a leading European capital of style and tradition.

The British programme for the Journées 
Particulières consists of a walk through 
the historic centre of London, between 
Hyde Park and St. James’s Park. From 
Piccadilly, visitors will head towards 
Jermyn Street and one of the temples of 
English style, the Thomas Pink store – 
famous for its shirts, its refined choice 
of fabrics and its sense of the perfect 
cut. Going back up towards Hyde Park, 
visitors pass through the famous Mayfair 
area towards the boutiques of women’s 
footwear designer Nicholas Kirkwood and 
De Beers Diamond Jewellers. The area is 
also home to LVMH House, the Group’s 
main training and seminar centre, based 
in a classic Georgian townhouse typical of 
London. 

For this special occasion, LVMH House 
will open its doors to the public to 
showcase the audio-visual creations of 
Nowness, as well as an exhibition on 
the Group’s savoir-faire. Visitors who 
want to make the most of the Journées 
Particulières as an escape from the hustle 
and bustle of London can decamp to the 
rich landscapes of the Highlands where 
Glenmorangie will welcome them into its 
famous distillery to share the most famous 
and authentic traditions of Scotch whisky.
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•  The Nicholas Kirkwood boutique and its unique women’s footwear creations, 
combining the finest traditional craftsmanship with innovative design. 

•  The original De Beers Diamond Jewellers, where the jeweller’s adventure with 
the LVMH Group began. 

•  LVMH House, an imposing Georgian house typical of London, the Group’s 
training centre for management and talent, which for the event is hosting an 
exhibition and a temporary cinema dedicated to the creations of Nowness. 

•  Demonstration of the ‘De Beers Iris’ technology, promoting the beauty  
of the diamonds of De Beers Diamond Jewellers. 

•  A step-by-step look at the manufacture of the shirts for the Lions rugby team  
in the Thomas Pink store.

•  Timeless fun with the Tain Pipe Band at Glenmorangie. 

•  The Nowness master class led by the Artistic Director of the House, attended  
by prestigious guests from the world of cinema.

• A new photographic exhibition on the Group’s savoir-faire at LVMH House.

WHAT’S NEW FOR 2016?

SOME OF THE HIGHLIGHTS... 
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HOUSES THAT EMBODY THE FUTURE OF TRADITION

Unique savoir-faire brought to life: the 
result of a centuries-old heritage and the 
starting point for a constantly evolving 
creative approach. The combination of 
excellence and innovation, preparing 
Houses for a future that perpetuates the art 
of living they epitomise. The promotion 

and conservation of the heritage, 
professions and skills that make  
for exceptional product quality. 

These tenets, sharing and transmitting, are  
the founding values of the LVMH Group. 
They are also central to this third edition  
of the Journées Particulières.

SOME EXAMPLES 

IN FRANCE 

•  In 2014, LVMH founded the Institut des Métiers d’Excellence (IME),  
a professional training programme enabling the Group to pass on its  
savoir-faire while promoting craftsmanship and artistry to younger generations. 
This training leads to industry qualifications and is organised in partnership 
with leading schools such as the École de la Chambre Syndicale de la Couture 
Parisienne, the École de la Bijouterie Joaillerie de Paris, the École Boulle  
and Avize Viti Campus. 

•  For the last 25 years, LVMH has held the chair at ESSEC dedicated to the luxury 
industry. This long-standing collaboration was further reinforced in early 2016 
with the creation of the ESSEC Métiers de l’Excellence chair, also supported 
by Dom Pérignon, in partnership with the Château de Versailles, to promote 
exceptional savoir-faire. 

•  Founded in 2010 by Louis Vuitton Malletier, the École des Savoir-faire 
Maroquiniers has already trained thousands of leather craftsmen with the help 
of its 130 tutors.

15
11



•  The twelve Louis Vuitton workshops belonging to the LVMH Institut  
des Métiers d’Excellence. In 2014, 100% of the year’s intake received the Meilleur 
Apprenti de France medal.

•  At Dior, whether for the secrets of mastering the architecture of the iconic Bar 
jacket or for the time-honoured technique of creating the little bow that adorns 
the bottle of certain fragrances, excellence and savoir-faire are transferred from 
seamstress to seamstress, from generation to generation. To safeguard the future 
of these traditions, in 2013 the House set up a school: each year, apprentices pair 
up with a mentor and receive training to their mutual benefit.

•  In its workshop, Berluti encourages juniors and apprentices to work alongside 
experienced workers, some of whom are nearing retirement age. The House 
recruits two new apprentices each year on a two-year contract.

•  Château Cheval Blanc regularly welcomes groups of students from the world  
of wine, and each year takes on three agronomic engineer trainees.

•  Givenchy has a partnership with various schools, such as the Chambre Syndicale 
de la Couture Parisienne and the Institut Français de la Mode. The House 
currently has 26 apprentices working alongside four designers in the Haute 
Couture workshops who are trained by Hubert de Givenchy.

•  In collaboration with the Chambre des Métiers et de l’Artisanat de Charente, 
Hennessy introduced professional cellar training in 2013, the first training of its 
kind in France that leads to an industry qualification. In the same year, the House 
also entered into a partnership with the region’s wine-growing establishments in 
order to promote training in the wine-making industry.

•  A member of the LVMH Institut de Métiers d’Excellence for reception of 
apprentices and trainees, Moët & Chandon is also a partner of several training 
centres: HEC, Association Jeunesse et Entreprise, Lycée Stéphane-Hessel 
d’Épernay, amongst others. 

•  The Veuve Clicquot Ponsardin vineyard takes on apprentices each year,  
now incorporated into the LVMH Institut des Métiers d’Excellence. 

•  Le Bon Marché Rive Gauche regularly works with art colleges on tailored 
educational projects. This includes leading establishments such as Studio 
Berçot, École Boulle, École Camondo, Centre National de Danse,  
École Duperré, Institut Français de la Mode and Central Saint Martins. 

•  The heads of La Grande Épicerie de Paris are regularly invited to join  
the examination panels of Parisian culinary colleges like the prestigious  
Ferrandi School.
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IN ITALY 

IN SWITZERLAND 

IN POLAND 

IN SPAIN 

•  The Louis Vuitton factory in Fiesso d’Artico has signed a partnership agreement 
with the Il Politecnico della Calzatura in Stra, a school that specialises in 
footwear design techniques. Some of the expert craftsmen working at the facility 
teach at this school, where several of the House’s apprentices are students.

•  Berluti is developing, in partnership with the local authorities, a school of 
savoir-faire within its Ferrara facility. The Berluti Academy offers a course that 
mixes theoretical classes and practical sessions over 400 hours to teach specific 
shoemaking techniques. Since it was launched in 2012, this course has received 
3,761 applications. 160 students have been selected to take the course, 138 have 
graduated and 99 of them have gone on to join the Berluti teams. 

•  As well as taking on several apprentices in its workshops, Fendi has worked with 
Sartoria Massoli to set up a fashion school to train future generations of artisans 
in Italian savoir-faire and tradition.

•  As well as developing educational tools for further training of its teams in the 
House’s textile and style savoir-faire, Loro Piana has set up its Accademia di Arti e 
Mestieri to perpetuate the exceptional skills of its craftsmen.

•  In Tuscany, at Villa di Granaiolo, the Emilio Pucci Talent Centre helps students 
with innovative projects in the field of the arts, fashion and design. The House 
has a partnership with the École Cantonale d’Art de Lausanne and Central St. 
Martins College of Art and Design in London.

•  La Fabrique du Temps Louis Vuitton works closely with the École d’Horlogerie 
in Geneva. Since it opened in 2014, the factory has taken on two classes of 
watchmakers, enabling some forty students to discover the profession.

•  As well as its museum – where knowledge is truly passed on – TAG Heuer set 
up its own apprentice school, in contact with colleges and universities in many 
disciplines.

•  The Belvedere distillery is a partner of Łódź University of Technology and each 
year welcomes five trainees from this establishment.

•  Loewe has set up a leather craft college at its facility in Getafe, which develops 
the versatility of its craftsmen through targeted training programmes.
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Creation was entrusted to Romain 
Laurent, a talented French director living 
in New York. In keeping with the desired 
tone of the campaign, its universe, both 
different and poetic, emphasises the key 
message of this new edition.

For the first time, the Journées 
Particulières are presented through two 
films that form the core of a digital-led 
campaign. Its deployment will begin on 
social media before being presented  
in the online press.

The communication campaign behind the 2016 Journées Particulières 
follows the concept of ‘The Crossing’: films invite the public to experience the 
magic, to go behind the scenes of the Group’s Houses and to discover places 
that are not normally accessible.

A DIGITAL CAMPAIGN

Romain Laurent, talented director
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ABOUT THE JOURNÉES PARTICULIÈRES

ABOUT THE LVMH GROUP

Welcoming the public into incredible 
venues, opening the doors of the great 
Houses and giving a behind-the-scenes 
experience over the course of a weekend: 
the Journées Particulières shed light on 
the diversity of the professions and skills 
within the Group, in France and in Europe. 
The first two editions – in 2011 and 2013 – 
met with great success, attracting 100,000 
visitors each. LVMH is committed to 
continuing this exiting public event. 

The current global leader in luxury, 
the LVMH Group has more than 70 
exceptional Houses. A family group, 
LVMH is charged with developing each 
of its Houses in the long term, respecting 
their identity, their heritage and their 
savoir-faire.

Through this initiative the LVMH Group 
pays tribute to the craftsmanship  
of its Houses, their heritage and European 
savoir-faire. The success of the first two 
editions illustrates public fondness for this 
heritage – workshops, cellars, townhouses, 
family homes, historic stores – which 
constitutes, for France and other European 
countries, an incredible asset  
in terms of image, economic influence  
and the creation of jobs.

It is also the only company with  
a simultaneous presence in five major 
luxury sectors: Wines & Spirits, Fashion  
& Leather, Perfumes & Cosmetics, Watches 
& Jewellery, and Selective Distribution.  
It currently has 120,000 employees around 
the world.

Our model is based on a long-term vision, promotes the heritage of 
our Houses and stimulates creativity and excellence.  

It drives the Group’s success and safeguards its future.
“ ”

BERNARD ARNAULT
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