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(in million of euros)
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(in %)
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Only group present in all luxury sectors

2022 revenue breakdown by business group (in % of total revenue)

9 %
vs 9% in 2021

WINES & 
SPIRITS 

49 %
vs 48% in 2021

FASHION & 
LEATHER GOODS

10 %
vs 10% in 2021

PERFUMES & 
COSMETICS

13 %
vs 14% in 2021

WATCHES & 
JEWELRY

19 %
vs 19% in 2021

SELECTIVE RETAILING 
& OTHER ACTIVITIES

REVENUE 
BY 

BUSINESS 
GROUP

8
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(in million of euros)

* with comparable structure and exchange rates. The structural impact for the Group compared to 2021 was flat and the currency effect was +6%. 
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(in million of euros)



v

(in million of euros)
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(in million of euros)
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➢

➢

➢

➢

➢

December 31, 2022

Non current 
assets

Inventories

Other current 
assets

Total equity

Non current 
liabilities

Current 
liabilities
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(in million of euros)



v

(in million of euros)

24%

16% 16%
11%

20%
16%



v

(in euros)

* Will be proposed at the Annual General Meeting of April 20, 2023

*
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Share price evolution since December 31, 2021 

Performance between Dec 31, 2021, and April 14, 2023

1 7

+ 23% 

+ 5%  
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A strong social economic footprint in France and around the world 

2 1

➢

▪

▪

➢

▪

➢

▪

➢ More than one billion euros invested in France each year

➢

▪
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Chantal
Gaemperle
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Antoine
Arnault
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